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/itafoods Europe 2020 - The global nutraceutical event
e Viafoods Vi
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Exhibitor List Digital Week

2020 - The global nutraceutical event

Visit | Vitafoods Europe 2020

20 - The nutraceutical event for Asia

Vitafoods Insights

Vitafoods Europe Geneva 2020

Vitafoods Europe (Sep 2020), Geneva Switzerland - Trade

Searches related to vitafoods
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Vitafoods

Vitafoods Europe transition to
a large-scale virtual event

Vitafoods Virtual Expo will take place from
7th to 11th of September 2020

READ THE STATEMENT

Introducing the Vitafoods
Virtual Expo & Summit
The virtual meeting place for
the global nutraceutical
supply chain
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Vitafoods Europe
transition to a
large-scale
virtual event in
September 2020

innovations, connect with new and existing

s partners, and share knowledge and

it , alarge
Update from JU .. digital event with enhanced matchmaking
opportunities, video networking and high-quality
educational content, will be taking place fram

7th to 11th of September 2020,
In light of the ongoir
consultation with ke

“Innovation and connection are critical to the

health and nutrition  moy
made the difficult de

event Vitafoods Eu  seek
foster connections and support their business.

new ways to discover new products,

originally reschedule
2020 and transition

The will offer a new way
to connect industry experts and support

busir s overcome challenges in this new

environment

fay and building a footprint for
everyone's digital evolution in the future." Chris
Lee, Managing Director, Health and Nutrition
Network at Informa Markets.
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Vitafoods £ KSM66
AR
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_Virtual Expo: 7-11 September 2020 |
Vi.rtual Summit: 15-17 September 2020

| 00DS VIRTUAL EXPO &
. SUMMIT

Dhcwe.r what comes next

With intelligent connection
and seamless networking
at its heart, Vitafoods
Virtual Expo is an
expansive new interactive
event for the entire
nutraceuticals community

<

What's on
Networking
Exhibitors

Virtual Summit

U informamarkets

Exhibiting & Sponsorship

Sustainability
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The nutraceutical industry
met online at Vitafoods
Digital Week |

Wi
U
fle 2

As part of our ongoing commitment to empower
and inspire the nutraceutical community, we
hosted the Vitafoods Digital Week on 11-

15 May 2020. You can now access all content
from the week on demand and catch up on
anything you may have missed at your leisure.
Browse the agenda to get up to speed with all

rowse the agenda to get Up o speed with a
the latest developments in nutraceuticals,
including:

* Key market trends and insights,
including European Ingredients Trends,
Healthy Ageing, Immunity, Sports Nutrition,
Probiotics, Cognitive Health

e COVID-19 Impact on the industry

« Sustainability and transparency

* Latest product and ingredient innovation

ACCESS RESOURCES

JUT R TEFREMNRIR
SREXAIE R

label iron supplements. In this white
paper, we examine the market, its
flaws, and case studies of successful
launches. We present how the
advantages of our iron supplements -
awarded taste, absence of typical side
effects, superior bioavailability, and
iron stability - enable both
pharmaceutical and food supplement
brands to achieve stable growth. we
also dive deeper into the ingredients
and the ongoing clinical trial on our
liquid iron product.

Author: Veronika Pipan, Science &
Research Officer, Pharmalinea Ltd.

Webinar starts at 11:00AM (BST)

Brought to you by Innova Market
Insights

R E B ER, ST
HTENEE

>Your< Iron Line: Why Launch
Clinically Supported Iron
Supplements & Why Now? -
white paper

Veronika Pipan | May 11, 2020

8 = 6 @ ¥v 0@

How does an iron supplement achieve

the #1 position in the market during

the post-2008 crisis period? >Your<
Iron Line is a globally present line of
clinically supported private label iron
supplements. In this white paper, we
examine the market, its flaws, and case
studies of successful launches. We
present how the advantages of our iron
supplements—awarded taste, absence
of typical side effects, superior

bioavailability, and iron stability—

REGISTER TO DOWNLOAD THIS
RESOURCE £

Registering as a member of Vitafoods
Insights will give you free access to
premium content including digital
magazines, webinars, whitepapers and
more.

B—IRTERBHA
R, &ETE

G |

informa ~

Vitafoods
Insights

[[J Remember me

Forgot Password

Don't have an account? Reg

2020 Informa PLC

Informa UK Limited is a company registered in England and Wales
with company number 1072954 whose registered office is 5 Howick

Please complete the form below to register
your Informa Markets account

You understand that your information will be
used in accordance with the Informa Markets
Prin and that you may with Y
permission to receive any of our communications
at any time.

d and understood the Informa Markets

¥
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Welcome to the registration for the Vitafoods
Virtual Expo and Summit 2020, the interactive
virtual event for the global health and nutrition
community. We kindly ask you to fill out the
requested details

After you have completed your registration
you will receive a confirmation email and, if
you have bocked a Virtual Summit pass, your
payment receipt. Please note that all the
information you will need to access the
Vitafoods Virtual Expo platform will be sent to
you separately.

New registrations

Click below to register

R ster

Login

Please enter your unique registration key sent
in your email confirmation to view. edit, amend
your details or upgrade your pass to a Virtual
Summit Pass

YOUR REGISTRATION KEY

Order Confirmation

000000

o
o
o
o

0D0D0O0DOO00O0D

Vitafoods
Virtual Expo

Discover what comes next
7 +11 Seplember 2020

Select your pass iiiis

)0 000

00000

0000

00000

.00 €295.00

00! O

[e}e)

20-30“Ndata points

Q@O
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Hi Tony, let's get started.

Check your email
address...

RN T
ingredients / raw
materials - I'm interested
in...

branded finished / private
label products - I'm
interested in ...

services - I'm interested
in...

Auto Suggestions

Q

tonygrant158@gmail.com

We use cookies 1o provide and
imprave ur senvioes. By using aur
T

The following contacts best match the

Wekome b e Veskods Vet Expn Fllow e . .

e e s interests that you have selected in

— your profile. Update your interests to
improve the results.

Your profile is 35% complete.

Get set up in just two minutes

Sorry we can't find any matches
appropriate for your interests at
the moment.

Please make sure you have
selected the products / services
you are interested in at the

© Back
sssssdes G eE el

contract manufacturing - Is this your correct job Set a password...
I'm interested in ... title?

Representative

e RE35% -
SOPNES

Please select your
nearest city timezone.

18] 7 7/ [a] @R
FE30KHIE
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